Lolady EYRYEN C)}’L..U :\7}:.5&5\ w.\.ﬁj‘ dasl> oo

) e e g L oY B 05Uy g.aw‘y\ ETPWCI RS- PO

Do C')’w doxes 315 ) e s (9D G sy dees Al Ae g :g..J\g.‘\ P...o\
https://political-encyclopedia.org/library/1697 :cqt Ly,
2026/04/13 11:41 +03 :315 ) s

ot sl s g sl gzl s J o e Ml s ) sl g 3l b anlST 85l p & gl 5 sl
i Y e Al el LY a B el 3 Gt V) B gl y Al e Jne 5 el alall (s g
e ot >, (Encyclopedia Political - & pulod) 6 g soll J s olegheadl e o 5]
info@political-encyclopedia.org

Pl V) o1y by 5 Je laiilse a Encyclopedia Political - 3 ol i g gl 20 LY RPN
https://political-encyclopedia.org/terms-of-use sl e 2o

MQ@OJJJJ‘UJWY‘)MJ‘}‘}“u}?r-vub')—\.ﬂ.é.“wv\.l“WL’"M@ywdw' \M&JM\
Lo Ul (s A oY) ¢ Lol dax ez y 1 Sl a8 Gaim by 5 b sts & ) 5 5o sl



https://journals.qou.edu/index.php/eqtsadia/index
https://journals.qou.edu/index.php/eqtsadia/index
https://political-encyclopedia.org/library/1697
mailto:info@political-encyclopedia.org
https://political-encyclopedia.org/terms-of-use
http://www.tcpdf.org

S %9 B oyailig AN Y G guclt!
* "H-!MM &Qﬁlﬁd gSl-u

o g 913 g amxo HIEN s |
ko g?-))ﬁ Z e dame 91yl s . i

DOI: https://doi.org/10.5281/zenodo.1405400 22017 /9 /27 105 5,5 <a2017 /6 /10 :pD0u¥) 5,5 %
Ol foliadl Aaals ol 8Sa s sk
Ol Al Aaalall /) 53S0 il sk



Shitglyd haiiigy Segn HILASS s J
i T30 dano (i s 5.0

G gt pLio b LN ¥g b 0pudlig S BUSHI Gagamil]

analyze and discuss results.

The results showed that the degree of some
aspects of ethical marketing (integrity, respect,
and harmlessness to customers) was high, while the
degree of some other aspects (accuracy, fairness, and
the social responsibility) was moderate. The results
also showed a statistically significant effect between
ethical marketing and customers’ loyalty among
clothing stores in Palestine. The study also showed
that there were no statistically significant differences
in the attitudes of the study sample memebers towards
the reality of ethical marketing in clothing stores due
to the variables of gender, social status, educational
level, and income level. However, the results showed
that there were significant differences in the attitudes
of the sample members towards ethical marketing
due to the variable of age, in favor of the older age
category. In light of the findings of the study, the
researcher recommended the adoption of ethical
marketing by clothing stores with all its programs,
operations, activities, services, and customers’
treatment, especially if shops desire to promote loyalty
among their customers.

Keywords: Ethical Marketing, Customers’
Loyalty, Clothing Stores.
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The Effect of Ethical Marketing on the Loyalty of
Customers among Clothing Stores in West Bank

Abstract:

This study aimed at identifying the effect of
ethical marketing on the loyalty of customers among
clothing stores in West Bank. To achieve the objectives
of the study, the descriptive analytical method was
adopted through developing a questionnaire that
consisted of six main areas to measure the dimensions
of ethical marketing and customer loyalty. After
proving the questionnaire to be reliable and valid, it
was distributed on a random sample that consisted
of customers of stores across the cities in West Bank.
The sample included different age groups, different
scientific levels, diverse cultures and different income
levels. Total of (350) valid questionnaires were
retrived and analyzed using the Statistical Package
Program (SPSS) in oreder to test the hypotheses and
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