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O ABSTRACT 0O

The purpose of this research is to investigate the Sales Promotion effects on
Customer-based Brand Equity and to determine Sales Promotion influence on each
dimension of Customer-based Brand Equity. National Brands of ready-made clothes
consumers in Lattakia were studied.

The study results shows that Sales Promotion affects Customer-based Brand Equity,
and there is positive relationship between Sales Promotion and Customer-based Brand
Equity. The most influenced dimension of Customer-based Brand Equity by Sales
Promotion was customer loyalty.

Keywords: Brand, Brand Equity, Sales Promotion, Promotion.
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**_ Correlation is significant at the 0.01 level (2-tailed).
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Sum of
Model Squares df Mean Square F Sig.
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b. Dependent Variable: Dep2
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**_ Correlation is significant at the 0.01 level (2-tailed).
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e 33k Aylatll Adlall 038 o 8 A %)pa sl
@AY Al el 19

(Tong and Hawley, 2009, P.572) _lo sl Caldl i) g 1 jsaall
Syl ddllac )y "Glapall Japdt Jotal) soppeiadl oo lasai) Jalad c‘;sz\ LUV dalas gl
il o) s cnlSy ¢Depd )l wlac |y "dylaill Aadlall 4 dl) 3y puall’ wlilly ¢ InDep

Aagl) Aya i) adl) B ) (il il 1(14) ady Jsaad)

Correlations
InDep Dep4
InDep Pearson Correlation 1 523"
Sig. (2-tailed) .000
N 108 108
Dep4 Pearson Correlation| .523" 1
Sig. (2-tailed) .000
N 108 108

**_ Correlation is significant at the 0.01 level (2-tailed).
17.0 _ual SPSS galiy alidiuly ibaay) Jalaill gl : jaaal)
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Aaghll Ayl jdll jlaady) Julas il 1(15) a8y Jgaad

ANOVA”
Sum of
Model Squares df Mean Square F Sig.
1 Regression 18.589 1 18.589 39.961 .000"
Residual 49.308 106 465
Total 67.897 107

a. Predictors: (Constant), InDep
b. Dependent Variable: Dep4
17.0 J)\ua) SPSS galiy aladiuly ilasy) Jaail) gl @ jaaal)

dla o e Jy 13y (0.523) o bl Lyl Jales dad of Al dpajdll Jidad (ye el

A i) e QS Gul ce @l ol Jias Jeas e gaalys L Opid) o Yt Ul
caaall Ay iy Gy ¢(0.05) e sral a5 (0.000) sbs (Sig.) AVl (sl AllaaY) dedl
el Ltall 4l ygeall s eChlayall Jandi G Aygine AN ) ADle Ll (ol ALl A ally Jis

:Glua gilly clalitiuN)

AV bl ) Jaa s il las) il e s g dlall duball DA e

Ayladll Adlall e Vsl Gy chlanaall Taplii G dnlag) Ao cllia —1

Aplaall Adlally col) Gas cOlaall Tasliss (g dplay) A8De Gla -2

gyl Al AS)aal sasall (g clasall Jands (p dalay) Adle s -3

Ayl Adlall 4adl) 5y peall (g cilagiall Japdis G dila) A8l llia —4

Adlal) dad s claal) Jagdit (pn Aplay) ADle s o it leasas Gl Cuzmdy 4l Ly -5
Al Aad G i 4N IS alaa¥) dilac )y cclapal) Jantits oYl (oeay Gl L Jaall (g Ayl
Al o3a alany Cumy 4dladinly (Jreall gl 4ylail

OST M lanll Akall oY il purially "Clagaall Japds Joisdl) paiall o Jali)Y) ded culS —6
DSV Bl clapal) Jastid o e Jy 13 @A) sl cially ¢Sl axial) o LY Aad e
b Sl Lpan 5l DA e il 1ag ¢l Al cilriall 8 oydl (e dplaall Akall oYl
Jaalls cJpanll (o) Aylaill Adlall G e aaf e Vsl aseie o 350 asy U Lo bl Jaes
creadl gl Alanll Akl dad (e s Ley Clagaal) Japlit aladinly 4ialyy e

JEMalal) Adlally o sl i) ially ¢"Clagaal) Japidt il il o BaloyV) ded colS ~7
&b Clad) hawin 530 o e dy 1y 4pal) Al clysidly (Jiall il o LY Aed (e
salyy dal e Al sl alatiuly am @l (gAY dalill Clysid) 8 oy0 e dylatl) Al o4
Aglatll Adkall ded 52l s dplaill Adlally e
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la (anld ¢ jsaa e Ay Jpeall () Al Akal) A b ilagaal) Japitis il

Op Sngli Y Law daidie Al cbaidly oJEed) aidl gp LY a8 culs -8
i) 8 gy sy ) chrid) 8 55 Al delse dllia of 13 ¢(0.671 — 0.409)
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