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����  ABSTRACT   ����  

 

     The contemporary scientific technological revolution, significantly represented by the 

computer and Internet, has created a new working environment named E-Business. This 

environment produced some nomenclatures appropriate to its nature such as E-marketing, 

which refers to the application of various known marketing mechanisms in a computer-

based electronic environment and its various networks. 

At present, these terms in marketing are widely used in many countries, taking into 

account the variation in the objective conditions for the application possibilities between 

one country and another. 

In this study, the researcher is trying to investigate the reality of the application of E-

marketing mechanisms in Syria by taking some of the operating companies as examples in 

order to know the objective conditions that accompanied the spread of this concept in the 

business environment in Syria. 
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