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����  ABSTRACT   ����  

 

Information plays a key role in decision-making and in making marketing plans and 

strategies for companies. Marketing research is an important tool to help collect and 

develop information. This research addresses the role of marketing research in the process 

of renewal and innovation. This research shows that there is a positive significant 

relationship between conducting marketing research and constantly offering new products, 

as well as the existence of a positive significant relationship between conducting marketing 

research and the development of existing products both technically and marketingwise. 
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Correlations 

  Dep1 InDep1 

Dep1 Pearson Correlation 1 .757
**
 

Sig. (2-tailed)  .000 

N 33 33 

InDep1 Pearson Correlation .757
**
 1 

Sig. (2-tailed) .000  

N 33 33 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .757
a
 .573 .559 .50683 

a. Predictors: (Constant), InDep1 
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ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 10.666 1 10.666 41.522 .000
a
 

Residual 7.963 31 .257   

Total 18.629 32    

a. Predictors: (Constant), InDep1 

b. Dependent Variable: Dep1 
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Correlations 

  Dep2 InDep1 

Dep2 Pearson Correlation 1 .820
**
 

Sig. (2-tailed)  .000 

N 33 33 

InDep1 Pearson Correlation .820
**
 1 

Sig. (2-tailed) .000  

N 33 33 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .820
a
 .673 .662 .51246 

a. Predictors: (Constant), InDep1 
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ANOVA

b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 16.734 1 16.734 63.722 .000
a
 

Residual 8.141 31 .263   

Total 24.875 32    

a. Predictors: (Constant), InDep1 

b. Dependent Variable: Dep2 
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Correlations 

  Dep3 InDep1 

Dep3 Pearson Correlation 1 .870
**
 

Sig. (2-tailed)  .000 

N 33 33 

InDep1 Pearson Correlation .870
**
 1 

Sig. (2-tailed) .000  

N 33 33 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .870
a
 .757 .749 .44273 

a. Predictors: (Constant), InDep1 
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ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 18.916 1 18.916 96.507 .000
a
 

Residual 6.076 31 .196   

Total 24.992 32    

a. Predictors: (Constant), InDep1 

b. Dependent Variable: Dep3 
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