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0 ABSTRACT 0O

This research consists of two parts. The first part depends on the previous researches
and literature dealing with the subject research "sex in advertising". This research aims
through the first part to analyze "sex in advertising" phenomenon, since advertisers use sex
in advertising to attract the consumer to the advertisement. This research through field
study aims to measure the effect of sex in advertising on the consumer's attitude toward
advertising and towards brand according to the consumer's gender.

Through survey study, the research shows that there is a positive effect of sex in
advertising on the consumer's attitude towards advertising and brand: when the consumers
are male, whereas there is a negative effect of sex in advertising on the consumer's attitude
towards advertising and brand when the consumers are females. Based on the findings,
researchers suggest that advertisers can use sex in advertising to create a positive attitude
toward advertising and brand when the consumers are males, and avoid using sex in the
advertising addressed to female consumers with the aim to gain positive attitude towards
both advertising and brand.

Keywords: sex in advertising, consumer attitude toward advertising, consumer attitude
toward brand.
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Group Statistics

Sex N Mean | Std. Deviation | Std. Error Mean
X1 | male 192 4.09 1.397 12321
female 192 2.35 1.307 .11635

Gey WS (1925 K3 192) il ol aae clelaay) Jsan sty Giladl Jsanl) (el
Dl e IS0 Gl bl gl Uaddl ¢ gyl Cibai¥) ccbladll luad) T il 3Ll Jganl)
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Levene's Test for t-test for Equality of Means
Equality of Variances

F Sig. t df Sig. Mean Std. Error
(2-tailed) Difference Differenc

X1 | Equal variances | 43.07 .000 6.507 184 .000 .84946 13055

assumed
Equal variances 6.507 136. .000 .84946 .13055
not assumed 659
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Sex N Mean | Std. Deviation | Std. Error Mean
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Oeay WS (A 1925 583 192) ropmiall ahil aae Glelany) Jpan say Gl Jpaall ey
Dl e J9 Al U (glaad) Uadll cglmall Calat¥) echllad oleal) Jasgidl) Gilaad) Janl)
Gl oleall Bugiall Gl (4.41) Sl dually cilbladl oleall bgiall G Bl Gilud) Jsaall
A(2.31) bl 4l
Lgial e el S cillay oleal)l bagiall G Badb il llaY  oleall Jasiall 46l
Ol ola) iay 138 (2.5) e ST A ey oluall lawgid) o) G (SlY) allaY bl
Llsiall G Laadl Laiy o alag) Dle) 4 guiall alasiud DA e Lo gledll dplaall Ldkall o SA)
i) DA e Lo ledl) dplaill sa clSlginal oladl G ey 138 (2.5) e JiT S0 GllaY bl

il (DleY) b il
t-test for Equality of Means Levene's Test for
Equality of
Variances
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12610 .70008 .000 115.2 | 5.552 Equal
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