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0 ABSTRACT 0O

This research consists of two parts. The first part depends on the previous researches
and literature dealing with the subject research "sex in advertising". This research aims
through the first part to analyze "sex in advertising" phenomenon, since advertisers use sex
in advertising to attract the consumer to the advertisement. This research through field
study aims to measure the effect of sex in advertising on the consumer's attitude toward
advertising and towards brand according to the consumer's gender.

Through survey study, the research shows that there is a positive effect of sex in
advertising on the consumer's attitude towards advertising and brand: when the consumers
are male, whereas there is a negative effect of sex in advertising on the consumer's attitude
towards advertising and brand when the consumers are females. Based on the findings,
researchers suggest that advertisers can use sex in advertising to create a positive attitude
toward advertising and brand when the consumers are males, and avoid using sex in the
advertising addressed to female consumers with the aim to gain positive attitude towards
both advertising and brand.

Keywords: sex in advertising, consumer attitude toward advertising, consumer attitude
toward brand.
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2 84.4 1.12 4.22 ) e "L aalil (PleY) G e 2
4 71 1.34 3.55 £l 4 "L puall e G el 3
3 78.8 1.23 394 | cilobdl i " gaelsl Dley) G Lael | 4
81.8 1.30 4.09 DY) sai llgind) olaty LI lassial

(18 Jjal SPSS gealipl alaiiaiy by Jolail @ juaall)

Gillavsiall gl Cam ((PleY) F piall pladin) s Sleiaa) olad) (4 G 1) e AU s
Al s sam cilS A @lla) G Laadl Al bl ) kil «(4.65 - 3.55) o AU dgleal)
& il oSy JEb ((1.30) @lre Cibailys (4.09) Dey) sad dllgina) olady S luall Sl giall
(AleYl g puindl aladiul g HSA (e (pSigiadl (sal Lulag) alad) @l

t A sl A e Galaad) Jan) 8 Lppeail) 2l Clsial @
%100%(5 [aladl  sluall Jangll) = dyual) Logl)

oY) gad digioal) oladl Jga (GLYI) agie i) cllaY Aiagl s basy) (4) aby Jgaall

il | Yoiadl adll | ladl Ghat [ leall augl Jhgad) &)
1 58.5 1.43 2.34 Sa "Lad sl (PleY) O el 1
3 35.7 1.21 1.43 ) me "L saelsl PleY) G el 2
4 35.5 1.42 3.33 g1 ad "L paalsl (DY) el 3
2 58 1.45 2.32 Slasbaalls e "L sualll (DY) e 4

46.9 1.37 2.35 ey st gl olaty KN Ja il

(18 _aa) SPSS gealind) aladialy byl Juladll : jaaal)

Gllavgid) Gl Cua o Pley) b gl alaiinl st GlSlgiual olail (4 1) e ALY uls
Al G Al il LY sl G Bl dnla) maball 1) il (3.33 - 1.43) o AU dyleal)

100 (5 + %) A3l JMA pe Al Jglasd) géj Jgaad) \hgéwi Al lus a3 a81*
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G sl oSay Jall «(1.37) @il Cibailis (2.35) e sad cllgina) olasy S bl Jal il
e & i) aladin) gai lSlgiaa) 5o Lols lalad) Gl
%100%(5 [calladll oluall Jassgll) = Zyall Logl)
Y A (0 (Al Al s cllgiadl oladl) S bl pend) edn ) AR -G
t oY) Jsanll L dim e Leailin il (8 <7 <6 <5)
(LS ) agie pualicuall clilaY Lbagl) clslany) (5) a8 J g
gie ol Ayladll Adlall sad dllghuall ol Jsa

copll | Al Gha) | dau ) g
%dudll | (gl | sl
3 90.6 157 | 453 Sa "L sweld O e 5
4 78.6 154 | 3.93 oy e gael O ] 6
2 91 1.45 | 455 ;Jﬁj e " sl G e 7
1 928 | 1421 | 464 | gl o b Lad el O el 8
8825 | 127 | 441 Aplatll A s dllgiaall olaty I Lauisial

(18 Jjsal SPSS gealipl aladiaiy ilasy) Jolail @ juaal)

Gillavsiall Ciagli Cun dgie Gladll dplaill Akl s uSlgia) sladl (8 G 5) (e ALY s
Al Gas sam cilS A clla) G aad dalu) mstall ) Ll o(4.64 — 3.93) ¢ AU dgleal)
Sl (1.27)g)lne Cilyailys (4.41)gie Glaidl Lylaill Ldlall sai cllgind) olaty I sl Lo gidl)
Alasind Pa e leie Gleil) laill Adkall sas 5sSAl (e pSlginall (5 Lulagl alas) @llia G Jsill oS
ey & il
(LY ) agha palinal) ClilaY Lbuagll clslasy) (6) ab) Jgaall
e @l 4ladl Adlall sal dlgtuall ol Jga

Qi | Al | Gba) | L Jlsad )
%odpusll | pliaal) | sl

1 53.4 1.66 | 2.67 Sa "L gl O e S

2 48.8 178 | 244 o o i el O e 6

3 | 424 | 1.43 | 212 sopall e "id als 5 e 7

4 40.8 1.32 2.04 Slals gLl e B "Lad sl O aed 8

46.35 1.54 2.31 Al A sa gl slasY IS Lo ial
(18 sl SPSS gealindl alaiiady by Jolail @ juaal)

o sial) Cingl i Cum elgie Glaall At Adlall sad lSlgiusall olat) (8 Y 5) (pe ALl L
Al Cun Al calS LY alla) G Bl anlal) gl ) kil o2.67- 2.04) op A dulual)
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oSy Ml (1.54) @lme Cihailyy (2.31) dpladll Adlal)l i dllgidl olady SN bl Jal il
ol aladind DA (e Lgie Gld) Alaill Lkall sad G e Slgind) ol Lol lalas) @lia & Jsl
ey A

DS claladl G Jaadl Y)Y ey obead) Jangially oA LaY bead) Jan i) (43l
sai lY) claladl G ans Lay dlay) DleY) b puinl) aladind PIA (e lgie Gladll dlaill Adkall g
e (PleY) b paal) aladiad PIA Ge Lgie ladll dplaall Lkl

sdad) aluad lad) Ll

"Independent-Samples " ilfiue Gine s AT o) aladiul &8 Glua bl daia (e @il
dunj LAY "Independent-Samples T Test" Giliiwe oine dls & "T" jlaa) axsins WT Test
Clie il ol of GaliEl Ala A IV PSS aly il Giel b ke Jawgia sl Al
sl e ol cpls o paliE Al 8 AV

G asas LR Jolad daanll ciluzmd (Y Caaddl s il daaa HLaaY LEAY) I3 st S
e DY) il il Ganpad 25 s SUY) e AT S e Laalaa) e Jasgie On (gsine
caagiaal Ble ) e

CAL (Dl s el olat) & (DleYl b uiall Hlasinl dasy @A) V) 8 gsine 3 22
Ll uis

Group Statistics

Sex N Mean | Std. Deviation | Std. Error Mean
X1 | male 192 4.09 1.397 12321
female 192 2.35 1.307 .11635

Gey WS (1925 K3 192) il ol axe clelaay) Jsan sty Gl Jsanl) (el
Dl e S0 Gl bl gl Uaddl ¢ gyl Cibai¥) ccbladll slual) T il 3Ll Jsaal)
G el Lugidl W (4.09) LsS3 dpilly @il sl Jasgial) G Ll Gl Jeaall
(2.35) U Al

Lusiall e el 58 cllay leal) awgiall G Bl ol @llaY oleall Jassid) 45l
OSlgiall sladl ixy 138 (2.5)0e ST S ey sleall Jangial o) ua (Y1 @bl bl
(2.5) oo il LY cllaY oleall Ll G Baadi Lay o alag) D) 8 Gual) aladiul s <Al
cols (DheY) 8 Guiall aladinl e ellgiuall cilalad) G e 138

Levene's Test for t-test for Equality of Means
Equality of Variances

F Sig. t df Sig. Mean Std. Error
(2-tailed) Difference Differenc

X1 | Equal variances | 43.07 .000 6.507 184 .000 .84946 13055

assumed
Equal variances 6.507 136. .000 .84946 .13055
not assumed 659
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Waslly il Janigiay cJlaial¥ly cdgpal) clayay cuspmaal T dad o @ilily Gl Jsnall ey
@Al (glaall

(5%) Lsinal) ssise o imal a5 ((000) sbs (p.Value) dad ol LoVl 13 (e Laadls
OheY) b i) alasinl iany @3 BV B goina B8 g 4l (] ¢ IV ALl Bpca il s Lals Il
i) (uin CURL (PleY) s dllgiad oladl

el Adlal) sad llgiuall oladl & (Dle) b Guiall aladin) aiasy G2 ) 5 gine 38 2ag

gl Guis COAL Lie lal)
Group Statistics

Sex N Mean | Std. Deviation | Std. Error Mean
X2 male 192 4.41 1.235 11346
female 192 2.31 1.283 12642

Oely WS (A 1925 583 192) ropmiall ahil aae clelany) Jpan say Gilad) Jpaall ey
Dhailly e J9 Al U glaad) Uadll cglmall Calat¥) echllad oleal) Jasgidl) Gilaad) Janl)
Gl oleall bugiall Gl (4.41) Sl dually cilbladl oleal) bgiall G Bl Gilud) Jsaall
A(2.31) bl 4l
Lgial e el S cillay olead) bagiall G Badb il llaY  oleall Jasiall 46l
Ol olat) Jiay 138 (2.5) e ST A ey oluall Jaugid) o) G (GlY) allaY el
Llsiall G Laadl Laiy o alag) Dle) 4 ouiall alasiu) DA e Lo gledll dplaall Ldkall o SA)
i) DA e Lo gledl) dplaill sa clSlginal oladl G ey 138 (2.5) e JiT SUYT GllaY bl

il (DleY) b il
t-test for Equality of Means Levene's Test for
Equality of
Variances
Std. Error Mean Sig. df t Sig. F
Difference Difference (2-
tailed)

12230 .70008 .000 184 | 5.724| .045 4.072 Equal X2
variances
assumed

12610 .70008 .000 115.2 | 5.552 Equal

90 variances not
assumed

Uaally ¢ (58l Jawssias cJlaia¥ls cipall cilayyy chusunall T dad e calily Gl Joaall ey
Al (gLl
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(5%) Aasinall ssiuse (e sraal a5 (0 000) sl (p.Value) dad G SLEAY! s e Jaadls
& eyl b paall aladinl dasy A SV 3 sgine (38 aa g (sl ALl Al A il i Wil
cllginal) i (AL Lgie ladll Aplal) Aadlall sa dllgiaal ol

cilasilly cilaliinay)
rlalisiuy)
sa gl ol 3 Pley) b Guiall aladid aiasy @A) Y1 3 gime 38 aa s AsY) dpil)
cellgind) s BEAL GOleY)
0SS Gy )5Sl Agagall DYl 8 uiad) aladiuly (gald) aas ALl dagl) e sl
Agasall AlBleYl b Guiad) aladin) e alaa¥h Ogialll pan WS (M) sai dllginal il s ola)
ey s Y ) b sladl s gl a8 Gl (Y b
Allginal) olat) & Pley) 4 guinll alatin) dasy A1 B 8 gsina 3y 2a g 1A0EN Al
cllginall uia DAL Lo oladll el Adkall gas
tluagll)
olad) (35S Caagy )sSAll dgasall GBleY) (& il alaiuly bl e AL dagill e sl
& omall il e alaVL psaldl pan WS deie Gl il Al s dllgiaal gl
Mo Gladll Alasll Al g LY gl ol oladl sS5 ) (535 38 @b (Y DU Ak sl clDle!

:a—)yal)

A ad) sl

o plall o giaall adeill 5alal Aasls Spe o (Aiall) daddall L Grpstl Cisns . Galia dsena eyl L]
13 0= <2005¢

coulise 453 Alla Ay = Sl Sl el 8 5l 3 Al Y) Al Alled baa g caase 2
123 a 2009 <LolaiBy/ aslell LS — ul3pa s dnols
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