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O ABSTRACT 0O

With the large development of connection and information technology and spreading
the internet in large way all over the world. Business organizations turned the using it in
promotion for businesses and products. So the online advertising was one of the important
factors for electronic promotion, which these organization used them for what it produced
from characteristics and advantages and specially its ability for saving huge amount of
information, which consumers need and search for. So the online advertising became and
specially in Syrian important device. Which consumer use for getting on the information
which he wishes. About the products that advertise about by these organizations.

this research aims to knowing the role which the online advertising plays in the stage
of collecting information that correlated in purchase process for consumers of mobile
phone in the Syrian coast. through survey study group of consumers for the mobile phone
in the Syrian cost in which 185 questioner where distributed. And from the results which
the researcher came to that high fast is not available in the internet, which can help the
consumer in watching the online advertising continuously. in addition to that online
advertising enable the consumer from getting a lot of information about the product, which
he search about as qualities of this product, its places and its prices. Also it enable
consumer from comparing between different brands.

The research advises by working on developing the internet and increasing its fast.
So that the consumer can watch the internet and get the information in addition to working
designing the online advertising in a way which a attracts the consumer and makes him
watch this advertising.

Key words: online advertising. Stage of collecting information.

* Associate professor- Department of business administration- faculty of economics- university of
Tishreen- Lattakia- Syria.

* Master of department of business administration- faculty of economics- university of Tishreen-
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