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0 ABSTRACT O

Brand communities are ideal tools for e-commerce activities, especially e-marketing
activities. The focus on virtual communities and their concepts can clearly lead to
significant financial returns through the production of information systems that attract and
retain users, effectively empowering user interactions and managing content produced and
managed by the user. This provides many benefits and opportunities for brand
organizations, through which they can improve customer service and relationships, easily
disseminate information, and can also take the role of the public forum to share knowledge,
learn and collaborate, as well as to form communities of common interests. On the other
hand, virtual communities can be used to disseminate negative information about a brand,
which may harm its reputation and lead to a loss in its customers. This impact of virtual
communities should be taken by organizations, and how they should be used to their
advantage, as well as reducing their potential risks.

The objective of the research is to determine the impact of both post-participation
and post-identification in virtual communities on the brand in Syriatel and MTN. A Google
questionnaire was designed and published on the Facebook virtual platform. The main
findings of the study were that the virtual communities under study achieved the possibility
of participation and communication, but did not provide the link between the identity of
the individual and the identity of the virtual community of the brand, and the process of
building a mental image and loyalty and moving a word from the two trademarks under
study have a significant impact on the brand.

Key words: Virtual Communities VC — Brand Communities BC — Brand — Participation —
Identity.
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