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o0 ABSTRACT O

The aim of this study was to identify the availability of marketing knowledge management
in private commercial companies in Lattakia, and the effect of some personal variables for
the managers working in these companies in the availability of marketing knowledge
management. The researcher adopted the approach of development as a general approach
to research. The results were analyzed using the SPSS. The researcher concluded that the
availability of marketing knowledge management in private business companies and the
uneven effect of the personal variables of managers working in these companies in the
availability of knowledge management Shield them; then he introduced some of the
proposals and recommendations that support the availability of marketing knowledge
management in these companies; such support continuously scientific competencies,
expertise and training departments continuously to understand the market variables and
continue to search the marketing knowledge management framework of an orientation
marketing modern in the business world.

Keywords: marketing knowledge management
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