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information during buying process (A survey study about
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0 ABSTRACT 0O

This study aimed to defining the role of social communication sites in offering
information to customers when doing buying where sites and nets of social communication
became today a device which is available to different groups of society, and these sites
were recognized it popularity and continuous contact with customers. So that companies
found that these site are considered a good environment to get its agents through using it as
a device for spreading its products, and this encouraged customers using these sites in
order to get the available information through it and taking the suitable buying decision.
And this study has been through distributing questioner convenience sample from ready-
made clothes customers in the Syrian coast, and the number questioners was 84 questioner,
by this they get the required data. Also, they used spss program the statics in analyzing
data and getting the results. From these results which they get was that the most of social
communication sites which are used in searching for information is Facebook site and the
least is twitter. And the scientific level for consumers plays great part in searching for the
information through the these sites. In addition to that they achieved the more the
consumer becomes older the more his search for information he wishes and helps him in
taking the suitable buying decision, so that it necessary to ask job companies for making
use of all the available social communication sites for their customers in spreading their
jobs and producing all information which customers need in addition to putting
information suiting all age groups that use social communicate sites to get information you
need by considering that all age groups need specific information. with increases age of
consumers those using these sites they increase search and interest in kind of information
which consumers to have it from this sites. And must be working for improving kind of
information for getting trust of customers through the truthful information which produce.

Key words: social media sites, stage of searching information.

*professor, Department of business administration, faculty of economics, university of TISHREEN,
LATTAKIA, SYRIA.
**Postgraduate student (Doctoral of business administration), department of business administration,
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Flig)S Wl Jalea Lo <l lall 22 &l yacial)
0.908 4 e LWinY) Jeal sl 8 g0 Gailad
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il las)

& eyl dualgill Jilus alasiv) Jsn Gl langia O dasime (3558 35 1) Apdall
cosall Jalidl L salall i) Sl 5ol Cilasladl g

tsl LS oalaY) cplall it g lal 3 A il) Hlaa

(Giash clelany) Jsta) o) Auaill ool bl Jalas 1(2) Jsaad

Descriptives
e shaall gand Aariionall elaia¥) Joal sl iy
95% Confidence Interval for

Mean
N Mean  Std. Deviation Std. Error Lower Bound Upper Bound Minimum Maximum
s 84 3.86 1.132 123 3.61 4.10 1 5
Cofis 84 3.71 1.126 123 3.47 3.96 1 5
BaEX 84 3.24 1.158 126 2.99 3.49 1 5
ol il 84 3.62 1.005 110 3.40 3.84 1 5
Reddit 84 3.29 1.208 132 3.02 3.55 1 5
Total 420 3.54 1.148 .056 3.43 3.65 1 5

SPSS 25 C.ALDJ e\.\iﬁm\.} ‘é_‘aha;\)“ Julsnl) c_‘atu HEWEN|

(Ol Julas Jsan) (A Apdajill alal) cplial) Judas 1(3) Jgaadl

ANOVA
il slaall pend Lariivall elaia¥) Joal 51l Jilu
Sum of Squares Df Mean Square F Sig.
Between Groups 24.610 4 6.152 4.839 .001
Within Groups 527.619 415 1.271
Total 552.229 419

SPSS 25 zualiyg aladinly Jlas¥) Jilaill il 1 sadl)

Gsine dad o sral 25 (0.001) (gsbs (-Sig) AN Jlain) dad of cplall Jdas Joon e el
a3l Jon cllayl clasgie (o dygine B dgas adey ABE aaall dumpp (miyn by (0.05) AV
) iy (gypad) Jaludl d salal) ) (Sleiue 5ol Slaglaal) pen (b elia¥) Jualsill Jilus
e B el daldll Jiluy alatiul Jea GllaY) Gllasgio n Lsiee (58 255 ABGN Al
sl daldl 8 sialall A Sles sl Cilagleall

s S G by gr udll (3.86) 58 b Jans e o Lol clebiasy) Jgan (e 233y
(3:24) s bes Lasy 3 Gy ol il A Cloglaall paad deatiisd) elaa¥) dualsill Bl (e
s b Olasleal) pand dertinal) celaa¥) dualsll Bl o s S o8 JElls jusl

Sleie 2 Dlaglaall pang 4l sl lgindl pailad Gp disie WBDle g (L0 Lud)dl)
cosall Jaldl d sialall dua)
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1A dae il Cilicaydl) Leia gAH
G malall Al Slgie o)) Gloshed) peny eall ( dysins Do aag 1 A6Y) Aol Ll
cgysad) Jalud)
A Lo il dpdajdl) — AN Apz Bl add) Bl ) Judas 1(4) Jgaad
Correlations
grel ila slaall pan

Spearman's rho el Correlation Coefficient 1.000 .716
Sig. (2-tailed) . .000
N 84 84
clegledl ;e Correlation Coefficient 716" 1.000
Sig. (2-tailed) .000 .
N 84 84

**. Correlation is significant at the 0.01 level (2-tailed).
SPSS 25 zali alasinly o) Jaladil) il : jadll

e sl 525 (0.000) (sstus (-Sig) AN Jlaia) dad o adll L) dilas s G ey
Gilaslaall gang sanll G Aysine ADle dgag pday AN adall dpajp iy il (0.05) ANl (55ise dad
ey anll G Asine ADLe dpag AL Ald) dpdll Jilis cgypnl) Jalud) & alall 2] Sl 5
sl Jalidl 8 sialall Al Sles 5] e slell

Jsiie b Loy dla d b (0.716) gsbs Gl Jaall Ll Jeles dad culS s
bl Lala V) Jebee 5,L8) cuily L gysndl daldl 8 shalal) AVl e ol Glaglaall peny enll G
dalull 3 salall L) Slgie o) Gloglaal) pans pendl (pn gayb Loyl @llia of @l Lanse laysans
csad) dalidl 8 sialad) ) Sleise o) loglaall pen 3 WS el oy LS S5 ¢ gy

) (Sl (5ol Slasbaall pany ool (gsinal) G dygine Do g AEN e Al Ll
sl Jaldl d sialal)
4l Ay l) dpuda i) — A0 Apca Al hadl) Bl ) Judas (5) Jgaad)

Correlations
el (5 sl Sl slaall pen

Spearman's tho kil ssiudl  Correlation Coefficient 1.000 734"
Sig. (2-tailed) . .000

N 84 84
clegladl ;e Correlation Coefficient 734" 1.000

Sig. (2-tailed) 000 .
N 84 84

**_ Correlation is significant at the 0.01 level (2-tailed).
SPSS 25 G_Atn),\ e\d&:\ut.j ‘;jl.m;‘j\ Julanl) C_atu P )dadll

e el 25 (0.000) gsbes (-Sig) AN Jlaal dad of laall LUV dilas Jsan e e

ey el (sginall (s Aysine ADMe dsay adey AL aell Gy by Ul (0.05) AV (s 5ise dad

O Asine ADle smg ABED A Loyl Jity ccgpsnd) Jaludl (G Balall Lall) (Slgse (53 Slasledl
c@osmd) dalud) L salall Al Slgtae ool Cilaslaall gany asdaill (55l
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Jalaa L8 CilSy L gyonll Jalud) b alall Zual)  Sletia ol Claghead) pans ool gsivall o

Sleise 52 Slosbed) pans adedll sl b bloy) dlia o Gl Lase Glops aaldl Ll

Slgis 53 Gleghead) pen oy WS el ggiall aiiy)l WS Ml cgypndl Jaludl 8 sialal) Lyl
csad) daludl 8 ssalal) 4wl

Sleise A Dlaglaall gons e liia¥) Jualsill alse pailad (n dpine Ao a5 (ALY dudadl)
csad) daludl 8 ssalal) 4wl

A L il il B ¥) Jalat :(6) Jsaall

Correlations
Jeaal 5l gl g il
iyl Jual sl 48l 50 pailad  Pearson Correlation 1 .837
Sig. (2-tailed) .000
N 84 84
o slaall e Pearson Correlation .837 1
Sig. (2-tailed) .000
N 84 84

**_Correlation is significant at the 0.01 level (2-tailed).
SPSS 25 C.ALDJ a\dilul_.a ‘é_‘ahaa\)“ Julsnl) C_‘atu HEWEN|

e sl 525 (0.000) sstus (-Sig) AN Jlaia) G o ol L) st Jsos G ey
Alse pallad Gn Lygiee ADle dgag pey AL aal) Ly iy Gy (0.05) AV (g dad
AL Al A il Qg ¢gypnd) daludl b salall ) Slgtie (53 Clagleall pans oo laial) Jualsill
& Al Al (Sein 5ol Slashaall pany e laia¥) Jualsill adlse (ailad o dagine Bl 35a5
cgysad) Jalud)

On g oha bloy) dla ol il (0.837) @sbd Gsupm had) BlayY) Jeles 4o culS s
il L gysmd) dalud) 3 sialall AV Slete ol Cloglaal) gans elaa¥) Jualsill adlse ailiad
elia¥) Jualsill alge pailad o b bl dls o Gl Lase o hal) LY Jalas 3L3)
oaibad] Gl @y wiil WIS Ml gypad) Jaladl 8 sialall Zual)  Sletie g2 Cilesladll peny
cosnd) dalud) 8 salad) ) Sleise 5ol lagladll pen 2 WS e laiaY) Jualsill a5

Slua gilly claliiiuy)

sclalina)

faxdivall e lia¥) Jualsll adlse (o plse ST aay s ud pige of ) Al Ciliass -1
adlsal) JAT (8 s gige (s cgppad) Jaladl  alall Al Slgtue 38 e Cilaglaal) o Sl &
Jalull 8 salad) el Sleie J8 e el dlee ol Cilasheall o Jgeandl 3 L Aiba) 2y )
REST
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gl
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