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0 ABSTRACT O

This study aimed to identify the role of social factors in the decision to buy mobile phone
users in Latakia city, And adopted the researcher on the approach of induction as a general
approach to research, The results concluded that there were positive differences between
social factors (culture, reference group, social class) and the decision to purchase mobile
phones, Where the social class to which consumers belong has the greatest influence on
their purchasing decision; While their culture had the least impact on their decision to buy
a mobile phone, The study then made some recommendations, the most important of which
were: The need to focus on the culture of consumers and their role in the decision to buy
for consumers, Through the study of consumer culture on a regular basis, As well as the
importance of focusing on the consumer reference group, and the social class to which the
consumer belongs because of their significant role in the decision to buy for consumers.

Keywords: Culture, Reference groups, Social class, Purchasing decision.
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