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o0 ABSTRACT O

This study aimed to identify the role of the promotional mix elements in the behavior of
the recipients of cellular phone services dealing with Syriatel cellular communications
company in Lattakia city. The researcher adopted the deductive approach as a general
approach to research, The researcher distributed the questionnaire to (312) individual, and
the researcher adopted in the analysis on the program SPSS 20, The results concluded that
there was a significant correlation between the promotional mix elements of the company
in question and the behavior of the recipients of the cellular phone customers. That is, there
is an impact of the promotional mix elements (advertising, personal selling, sales
promotion, public relations) on the behavior of the recipients of cellular services of the
company under study, The study then made some recommendations, the most important of
which were: The importance of the management of the company to the promotional mix
strategies more as a factor influencing the work of the company in general, and in
influencing the behavior of consumers in particular, through the following: The need to
allocate significant resources to the promotional mix, and to try to coordinate between its
elements in order to make it more effective by influencing the behavior of consumers, as
well as the precise identification of factors influencing the behavior of the target consumer,
and study them well, and then develop the appropriate promotional strategy to gain
satisfaction, and achieve loyalty.

Keywords: promotional mix, advertising, personal selling, sales promotion, public
relations, consumer behavior.
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