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The Role Of Direct Marketing In Improving Customer Satisfaction
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0 ABSTRACT O

This study aimed to determine the role of direct marketing through its means (direct mail,
internet, catalog, phone) in improving customer satisfaction at Tishreen University in
Lattakia Governorate. The researcher followed the descriptive and analytical approach in
his study, and a set of methods, including relying on secondary and primary data through a
questionnaire that was completed It was designed, and it was distributed to (179)
respondents, of which (175) were retrieved, and (171) questionnaires were valid for
analysis, and the research community was formed from clients of Tishreen University in
Lattakia Governorate.

The study concluded that there is a statistically significant relationship between Tools of
direct marketing (direct mail, internet, catalog, phone) and customer satisfaction.

The average of the responses of the sample members for the direct mail variable was 2.41,
which indicates that the university does not send its service offers to clients via direct mail,
and that the university does not send its offers to current clients only, and that the
university does not formulate mail messages (marketing offers) in a personal capacity, and
that the rates The response is not very high due to the use of direct mail.

Keywords: direct marketing; Direct mail; Internet; Catalog; Phone, customer satisfaction.
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Yy cpelladl 353y Aipea dal e (il LeDlee e Al Gl ()23 Yy bludinl] maliy (58 mal
ceSlaall Gl g Alalial st vie 48]l GlallSal) daalal) aadtiud

32 08 e Aal) i clila) Busia (7) sl

Azl Mean
abal) aal) 2.41
< i) 2.886
zstl 3.348
ailgl) 3.118
¢Saall La) 3.41

20 Jlaal SPSS gualiy alaiialy ibaay) Jiladl) gilii : juaal)

IS Al A lls) cllaligie c Asine Ga0b das OIS o) DleksY ANOVA Jidas chals caldl Ll
(Al A ) il e O Aisine b 25mp ple e paal) Ziid Gl Cim il e (pa e
1(8) dsxall A Asiage & LS i) CulSy (digina 3958 3529 o Jaii Al Luapll oo 4

i 38 AZad) ) cilila) clliagie o (3a0A)) gl ANOVA (lai (8) Jsaadl

Sum of Squares df | Mean Square F Sig.
Between Groups 3.790 1 3.790 1.522 | .219°
Within Groups 420.713 169 2.489
Total 424.503 170

.20 el SPSS galin aladiuly Alasy) Julail) gilii @ juaal)
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