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The effect of fractional pricing, discount pricing, and
package pricing strategies on the intention of buying
by the Syrian consumer

A field study on retail clothing stores in Damascus

Dr. Majd Munther Al Nufoury”

Abstract

Companies sometimes face circumstances that require a change in their
prices. These price strategies differ according to the response of
consumers to them according to the following: To what extent do
consumers respond to these strategies and to what extent do these
strategies correspond to their needs and do they get the value and benefits
from these prices? Pricing strategies include different types, and we will
focus in this research on three of them: fractional pricing strategy,
discount pricing strategy and package pricing strategy, so we measure the
impact of the three pricing strategies on the intention of buying in the
Syrian consumer.

In this research, a descriptive analytical approach was used to collect data
on the three pricing strategies. The field study was conducted on a sample
of 156 consumers from retail stores in the city of Damascus, and a
statistical package for social sciences was adopted SPSSV.19 to analyze
the respondents ’answers. A sample size adequacy test was used in
accordance with the Kaiser and Bartlett criteria, and the stability test
according to the stability factor (Alpha Kronbach) to measure the
reliability of the axes and the research tool, and a single sample Student
test to assess the responses of respondents from the sample individuals on
the axes of the questionnaire. In addition, multiple regression analysis
was used to study the effect Independent variables together on the

"Head of Marketing Department- College of Management and Finance - International
University of Science and Technology.
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dependent variable. And finally a test of variance analysis (Fischer) to
study the differences in the dependent variable according to demographic
variables.

The results concluded that the most important strategy of the pricing
strategies under study is the package pricing strategy with the highest
arithmetic average, as the consumer attraction level is high and the
discount strategy followed, while the weakest strategies were the
fractional pricing strategy, and finally the results of the analysis showed
that there were no statistically significant differences Clear degrees of
purchase intent attributable to income and age variables.

Keywords: pricing, pricing strategies, fractional pricing, discount
pricing, package pricing, purchase intent.
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) Al S Jaall Gua e Tualy o(41.4%) sl sy (150000 e ST
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)l jglaal gl Hlaal) andll) (4
Ead) jglaal Basly Al cuagin JLadly Ll clilasy):(4) Jgaadl

. . s T GladY) | Jgia )
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i 8 A0.05 1 f et | g | gl | e A2
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i e o 251 0.0000 | 111 | 0.57470 | 3.5393 | 2 Sl
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Gsine By gball |
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Grall de b cilla) Galad e Jay Lae (0.447) 5b 3 Loas Linitine
Al et Al iuY agliad) (ssiue A agdilsi
Bds el Cialy la Jasdiag auadll jeed dpacdlyial Apl) A0l 4l
S bl gaball il e ST 55 ¢(3.54) ledll )&l ie
sial Ll dysinall (gsine dad cilS 3 Lilias) Iy (38 (3) Al el
Shime s (0.05) AL il il HLsal b axdiead) @l ANV g (s
e LS padl) s il edanl) Qliail (gt o8 25 ey ¢ 0
oolat e O e 4(0.57) b 3 T Lomitie (g)lunal) Calat¥) IS sy cfam

cpadll i Al agdliad (gsiue B agdlgis Gl Aue alil sl

241



@il aae L ehall dn e Aol ety aadl) juds el el clagiial 8k

caaly olos Jagiay oyul el L) i€ i) Canal G
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Llaay) Lysinall (ggise Ao ilS Y Lilias) Jla (38 (3) Al uledl) a0
Grsn (0.05) AUl byl Hlaa) 3 axdiod) ol ANV e o il
O (gl pmall An 8l eManll liail ssiase (b 25 (o b jlina
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Jay Uos ¢ 58 s cnes (0.05) &) cilpaca ) L) 8 acinal) AN (s5iane

dyguaall F

b pmal) e Al Lilan) Jo S asmy sl 3 i) Zisaisase e
(0.05) Y3 (55 e gypull lginal 52 ]2 Ay

AN L Al Japead) jlasdy) cBlalas Aygina AN :(10) Jgaad)

Coefficients
o Standardized Unstandardized
Giwedad | T | Coefficient Coefficient el el e
- Ay T oefficients oefficients zasall Jlamil) cDlalea
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Coefficients
e i | Lgnd) Standar.dized Unstanda.rdized iyl Sllae
Augindl T Coefficients Coefficients saxial gz 3pal
Beta Std. Error B
0.0001 7.519 0.265 1.991 (Constant)
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i) il ad aneii Lasie ) i) dad e i Al (1.991) el
D ¢(0.288) casly padd) puend Al il laai) Jalee dad O s LS
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Daai) Jalae dad G i LS aaly dan labes peadll s Lnil i)
s AN A (ssiana 2 W) e J5 A ¢(0.25) cunly dajall s danil i
daaly dayy Hlate dajall el dacilinl (ssiue adi)) LS (g)sull cllgiudl 52
O e £(0.05) A (55iua (pa siaal Jlasi¥V] Lalas iygine ad cuilS 2
i) lasiV) ED el dilias) dsal 25y e

i o) llgiall (s el A (ggiane G L 8 e Lo DA o
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e s s )dl) A clas 3 (ANOVA) @ uil) JLaaY ol Judas :(13) Jsaad

Algiaall s
::i; S ) ssiana] s lanl| Gy | il g | el 2
Oﬁg““ Sig. F @l | il Jaall e
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s is eyl 0212 sy [0:4464039167] 24 25-35
ERCTD Y] . .
T 0.35101/3.9722 | 63 36-45
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