1

20N
JRLLLLLN Eeloxr Yl g L3l o ghall 8 )LAJ1 dslor Aors

8 ALl d L=
UNIVERSITY OF SHARJAH

Bee oL,V aedlazal 2ulys plas V) Jol gl 85 a5 IV e U B8y Gados B0 Sy A G sendl UG !
Sl aliadl SV @IS L) e

o o (S g sles (IS el

https://political-encyclopedia.org/library/8996 :cqt Ly,

2026/04/11 10:06 +03  :513 z¥t 756

o sl O e sl g szl y J o )l e OOy Ul delis o U Bsls 8 2S5 50 o & ol 28 gun gl
RO [N PR [T [TV SN S N -3 S PRIRCI P W N U T2y EAP BN SNV EFEEN
S Jol s >, Encyclopedia Political - & b i s o) g e slaadl o 0y 50
info(@political-encyclopedia.org

Pl o1y by 5 Je laiilse a Encyclopedia Political - UM E P EF-SRE WP SN
https://political-encyclopedia.org/terms—of-use Sl o ama

B8 g gl 50 5 0l g el Vg ALY o shall 5Ll Analon Ao 1350 o JUi)) mE;;J,\DJ\V;
Lo JU iy A oY) g Laad) Ras ) bz y 3 S ASL G yi by b LS stns &)



https://spu.sharjah.ac.ae/index.php/HSS/index
https://spu.sharjah.ac.ae/index.php/HSS/index
https://political-encyclopedia.org/library/8996
mailto:info@political-encyclopedia.org
https://political-encyclopedia.org/terms-of-use
http://www.tcpdf.org

i
AN

YN EWY

aglmlld_ egly

ahl—adf, aile

B suse

1 2=l (16 alaall
22019 55/ 2 1440 Jlss

1996-2339 <y sall (5 jlmall A oal) a8 )




Baga Jujal A (e i3 dald ) (galat o il g ALSAY (3 gudl
CilS i (il e Adie £ ;Y dpe Dt Al 3 olaia) Jual gl
Gluadl b ALt eylay)

09 slos
Sipz OS>

g o
4 o Arala - SLaBY) 55 10N 4K

Gl all - 38 S
2017-11-02 :Js:dl) Fo S 2017-06-20 a3y Fa )l

sl Gadle

RS 5y gl (o AR A agads Gl 5 Sl ) el sl

3saaall olaia¥) 8 Cad) A G Jaam 3 il 3l Al ) elaa) Joal il 53 s
13 Ao Laia W) ClBall 83 g JOA G ¢ 5 3 Aale ) b0 il 5 alKall (5 sl
b e caa) G ki (o A8l (5 e (a5 JLiAY (i 8 siald) g
A5 5 all A ipal) A5yl AadE iy (s iall g 35 SLIN Liint g A8 oS Anals 5Ll e
i) (352) mbaa ) Jolaall Aallall clilawyl aae alh des jiasa) W) o
SPSS C_ALU.\ e\.)';:\_u}_) Ayl Gl HlaaY) G edae el pa)a g «(96%) Jrzaa
S-S AENe Laalaad Caad) 0y (o BNl (e i 530 5 5 gl @ g Bal (v 22
G bomdlie s IS (5 AV (LN Aald s S Gyl (58 Sl

.L"d “"j—‘“j L"\\}\T\"\ “\y\ u_,q Ao &.4} F @L’\A\

S s el 3l Al o e laia ) Joal sill 83 g ¢ LKA 3y grail] A1) cilalSl)
A8 ) Al Y Laasy)

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 64



(94-64) Jo &b / gy ¢S/ (353 sas

sdad8al

) elallaadll g aaliall e dapaell & ygda o pdiall g gabadl ¢ 58l Ay s
Al el Ll (im 55 a3y aalae Ay 3o ilaai) i) Lgtlida g Jend
Lo Lgitial (a5 ¢l ddle Jlae 4y 8 cilabaiall Caliaal ~Laill 5 oL&) (3 aa]
Jl 3ae (o (e Ao V) AalSal) aladi ) ) axiy 0 ALKl () il (o oy
Aals ) e s 3IAY (A saed) g cald U A dapnall g ) 3oy g il 8 e
e Ve Y by ¢(peal S gasa sl sl uadil) (5 gianall e 058508 ) i 0
ol 5l 33 gy LoDl a4 iy La s s dlle 33 55 oL 3 e laall Jasy)
Ll (Lm0 gl 3 g A1) 2 o iy ol 200 5080 500 V) (3885 ¥ o)) e laiaY)
QLESY) Aa (o 2 Al e lial g3l (e ladl Liaj 5y s o5 311 ol
Lo pall )l Sad) (8 eyl )81 55 Laie jopaall o 58 ) g GaSal Al
alaal Goiad (a paly ¢ il Bl V) i s (s ialll a3 Apad dll 4 all
bl U U el sl Lagd Apalall dpmgrial) J 531 Camaall ) doy 58 a5 Caall
Oy (2 Ciall Leal) HlLaY) (gia e G Cuanal) paiad s cduanl) cl il
Al ) aaY (a e anl N Giaall amial Lagd ol A8l s Jodat s o e
L Hduldl daglldthiay Gadl Ld doa s

Gaal) duagia s J ) Guasal)
cial) AlSa Y

dganl SESYI ) 5aY1 cpm ol S 3DMixl) aa 1 B 3 Ll 5 (3 selia ) J pem g
Leba o AalSal Jale o 2wt ALalSie 438 gaui caallad alasin) ) glad ciladaiall Calisg ol 1)
(e 8aa) 5 Al casaal 3) (Navratilova, & ilichovsky, 2015) Wibaae 3l 31 Al
Al a5 bl Hall Caas dld ¢ alladl (Sle ) d Lalasial SV ddhlad) ciVlain)
e Gl U8 85 G RalSall e) 1 U il clens n e siie Ao yane
e Jul aae lllia &l & c(Chang & Chang’ 2014) Giladaiall calisg chledd § Cilatia
Ll a8l (3l 5 AALSAI )y Croaial Al af G 5 ClS o g AR G gl 5 Ll
e Y e S Al ¢ gaall 5 byl alaee o) ALl 5 gy & sustll Jlnall 3
Y s e 2l e 8 AT ol Gians 3335 cpm o ) e ISl &y 5y 4l
Gl Ll 3 Y (llad) SIS iy & «(Hatzithomas et al., 2011) 4c shall dualsdll
.Humor Marketing 184!l (3 gusill Jlae 8 dLalSia 208 gt dpadil yin) aiial

65 (B) 1333 16 31l dasloizVlg dolus) polal) d8)Lid) dmaly dlxe 22019 555



e oY dusMaral ulyd 1 lis ) Jols) B3sz 53355 I i Sl dumldy Bahod § 0065 LIS gl
(94-64 ) @)= & sl SV S5 b3 e

L3l Alatal Jalas i gla 3l opaad) s bl 5l e Q) @l Ll i3 i
s jlaall Gaiall 5 o 51 alef siiy 3 (Limbu et al., 2012) 4alSall cldle M dillal)
elli Jiasi s «Customers Well-Being ¢t i dald; i le 53l 0 5 ) iy sudl
ol il Dl (laa 8 ) sl a5l 5 sadl il Ciladiall arial g avanaty il jledl)
sladl | ila JSi Laa «(Cespedes, 1993; Laczniak & Murphy; 1993 & seill & 1aa)
Sirgy, 2001;) Gl Aaliy s Ao Jast Al Gy guiil) 8 AalKEN Caula gy Hlaiay)
Quality =laia¥l Jual sill 32 o b ooy faldll S5 Y 138 a5 (Lee et al., 2002
Ll 5 g Aadaiall (n AMal) Zanda e juad AN s all i of Social Communication
AGN IR e AL Aald y alaia ¥ g Calalaill (s 9 (Hennig-Thurau et al., 2002)
(Li & Fung, 2012) dra_all dpad il w3lall

la ) il (3 53t La S e onti Comal Jee Y1 ilaliio Of ey o255 Lae
caalad) A ndliall Al A gl gl Ly g (3311 (e g B 5l Lgmn 50335 L s
=LVl Joaal sl 52 pa sedai Lan 5 ol 0 Aald ) (patl alSAN (3 gl i Lgia
Lal 3 el ety gl bl gl g A8 jall (3 gl L) 2my Lagis Joom s 8IS
AU 3y 5rail) A jlaa (e ALEER CYLeatY) S 5 Aald il all cilaliiall e
el e 5l Leiil ) g s Lein e laiaY) Joal 5ill 83 g (380

Lo s Lidaade 5 o Js¥1 any ) Coadl ol oSled 3tiall ) 1ot
Al glaal el pfialll ale aa e dals gdsal bl ke U 4ianadl Ludlle
e Al ) sy IS 5y pniilly Aaas Sy Lal il g (5 5Jaill Jpaalil) Ly
Ay A8 dads CalESEU) e ¢yl U Aahlal) Al WL acidle jLie )y dan 3aY)
ale 5 ¢l 5 O smsall (o e laia¥) Jual sill B3 g S 3ad e (LN ARl ) s
S Gl 0 BNl oy i 8 Al IS e 2 o (g s iall) (6
Lk 13 Lol ga 5 ABSlall - Ataiiall Y ead¥) culS s oy sl ) G
Y sl e ae AS Sl oda e g g cagra celaial) Jual gl B2 ga (3388 e
b Ly it

Gy e Al By gl a5l el 8 Al VL) a5 G o) da
il ) (e 22 6l

‘ﬁ:\_h.u.d\ aylasy) Q\Sﬂ‘_ﬁ‘rcwa‘m L}M\jﬂ\ﬁd}éﬁ\}.\&jﬁ_»u\_a |
Ll e s ol Jl b5 rle 31 yal

B (e Bl all 8 Adainal) caYLiayl cilS ol Ak ) Aald ) 388 s sue La &

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 66



(94-64) Jo &b / gy ¢S/ (353 sas

ey ) e 2ae o))
b e lain¥) Jaal gill 83 g Sl GByy il A Bl Ak 8 le &
L) ISy b i 3l Al s o alSE Gy sadl) ndBe dagida
IS b 8 ol Aald )y celaal) Joal gill B3 g G A 8e elllia Ja ~
il ) g are ol Jl Gy o (3 yall 8 A taual) YL aty)
Al )5 Al Gl G dawy pieS eldiaVl dalsill ol Hnamnda &
il ) (e 23 o))l 385 e 31 yall 3 Alasiall cYLai¥) S 5 b il 3)
i) dyan] Ll
ol Lt Jiai
1 g 148 aall Lpaal) 1 J oY) Jgaall ]
) sl el Laalle 5 L e 5 Lidaa 1l 2t glae Ot PP BN RGN I |
‘FG\A.\AY\ d_;a\}ﬂ\ AP LFA\SSJ\ L_B:\}_uﬂ‘ &L\\)qa.m/u_}.\ :\_)5):..43\ o}AAS\
gty A8l dayla GLESIA) e 5 ey fiall £ 3ULY Uiy 30 30 Aald )
oA (3 guil] ALalSie A a5 Ay S8 Gand oLl ) Eanill ay 2
L 5 AS A (e O ) Lgdiag A el DA (e Cndl Bpaal 555 3
39 g —alSall 3y nall A4S, Al a8 SR e bl Aald ) 3 iss 4
Aelaayl cliall

plie (e A Hlail)l il gall an s Al AE) gall gdy all Sigaddls jas 5

67 (B) 1333 16 31l dasloizVlg dolus) polal) d8)Lid) dmaly dlxe 22019 555



e oY dusMaral ulyd 1 lis ) Jols) B3sz 53355 I i Sl dumldy Bahod § 0065 LIS gl
(94-64 ) @)= & sl SV S5 b3 e

140 gasall S HAN (o gia o Yl ]
Caag ) eG3)yall 855 1) S5l e Al VLAY S S b el e
sty paiasd S i I Lgiladt (pyaend o Ly Uae (g2l il | 13 50
:\..JJLASLJY\ e Uaall =) le_.ﬂch ayYiaiy Jlas GJ ‘5_41..1141\ JLA.\_MY\ .
Aalxieall

:gﬁiﬂ Craalt g sdaiiaall Yl o

e (e laia ¥l dal 6ill 80 s (pad e Lgiily Al ) (38a3
10500 6 sima Ao Aaal) 2
MBLACJ_AQSQ_}YL;AS‘ QLAJ;JL;.J\‘)J:U}J_)]\Q_}%EJLB_)AAE‘?“ Jgaddl o
bl g sl 4l
L) 33 g (g el e oCaaall A_..\SQLS_)_&M u..a\..\)l‘ eVoglia sy e
005 A58 o el Jelidl g e L)

sa) dilad G

roh Ly adlanl g s oSy Mad) Canll ¥ gl 385 e

e el ) By e 3yl b At VLAl ClS 58 i 6 slse addi
(RS By il Le s 5 (e

Afatial) caylaiy) Q\SJ—&‘H‘rGLAﬁAY\ M\ﬂ\i)ﬁﬁ\}ﬁd}ﬁﬂaé—}& =
Ll e dre o)l By e 3l
L) g dae ol ) 345

QS A celda¥) Joal gl 83 ga g oK) G pudl) A8l Aapla a it &
Ll ) o 2 ol )1 B g e 1l b At YLy

L) S 5 i Al s LKA Gy gl o A8 Aapaha Ad jaa
Ly e dae ol )l By o (3 yall 8 A taud)

S b b ol Al elaia¥) Joal il 33 pw ABe Wl -

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 68



(94-64) Jo &b / gy ¢S/ (353 sas

Leiily ga dre ol 3y o Gl yall 8 3 Tasal) iYL aiy)

daald )y A G i) G dase g HeieS elda¥) Jual gl 8 ga ) gn caliSiul
Ll ) (e d2e o) ) 335 e 3l el 8 Al YLty IS 5 A il 3l

) & puaia 3 e (31 pal) b Alkal) YL IS L geal 55 Ll ¢ JSLaA)

sl i i) Jabdal) slay

Jal sill 82 g g —alSal By gull o Al Y A Bl gday (1) JS )
Ol Aals ) gr‘;wéy\

"ﬁ\ﬁl\ & ,.;ﬂ )

il s, Jual 53l 3352 [ FIFNCRT
o G eI Q— PR
lgasasll 1" gy " 1l
leedll 1"  C— Ay il dalsal)l 1"

! a1 < e

Jis) saal) dalSal)

t

Gl o i) Jaladal) (1) JS)
séua) cluda b sluald
(YL Al b g Sy Ciall a ) Ladadall (385 e
ol e Jiaii g sl W) clBe gz b

Lﬁd_)_bkw_)\u‘;_é\s&]\&)_uﬂ\» ‘_r‘cua_ﬁ‘_r‘jj\m_)l\a_}m‘)ﬂ\ .
«‘5_9\.4:\:\2“ d_aa‘}ﬂ‘ BJHH@}—.\"‘“J

Lﬁd_)_b.h\_.ﬁ)\é_“ré@\ G snillyy 1 e Gt AUl A HIl A H8ll e
O Al ) e (5 g taag

PR R ‘chASAY\ Joal 5l 33 5a) :‘__‘_\c Uit A Ay ) dpa yall e
AL Al ) aa (5 5ira g (2

o) g sl a2

(o a5 2 pklsall BN Gl B

69 (B) 1333 16 31l dasloizVlg dolus) polal) d8)Lid) dmaly dlxe 22019 555



dus o)V Lelana) dulys 1 slazdl Jolstl Bogz 33358 IV e 3L Al (ikiod & 0,305 LaSAN 3wl

(94-64 ) @)= & sl SV S5 b3 e

il alsall gy sl e i A el Gl A ) A il e
_«‘rcl.n'.'\;‘)]\ d_.a\)ﬂ\BJHHLﬁj_hngé)A

‘)_:ﬁb 4] ‘;_M.Sé.“ sl 1 e e A el Al Al Gl A s @l e
oL Al 8 o imagciase

Ld ‘;CLA:A\}“ Joal gl 33 gy 1 e (ati A walall A il A jall e
G IR\ [P WL P JPPErPPREEN IR

o i 1) B a2

_)4’:"‘“5 99 LGJ ‘rCLA.\AY\ d_u.a\)ﬂ\ 33 g2)) :(r“; ya i ;L_;l_..d\ 4 )j‘ 5 L )ﬂ\
O Al 5 (A By il G Ty

il e sludlu
il (el e g (1) Jsaall

o) Gaal) (ulida (1) Joaad)

LRI~
aiaal) (uliial) Sl o g ) dal)
AH | 5 o sl Aal<s
Martin et al. (2003) SEH| S S e s A 3 g
SDH| 6 |callissaasa|
AGH| 5 i) gaal) Sl
T | 3 ) -
Sadeghictal. 2016) | C | 3 R ““’i‘:ﬁ:
S | 3 L) :
Zheng et al. (2016) P 4 (il
8 padaalys @ pskian | E | 6 sl ool Aald,
aeall and pdialill SU | 3 acll

ABL ladl) (e e e Alie VU Gfiall) dlae] (et jaadl

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 70



(94-64) Jo &b / gy ¢S/ (353 sas

) mgda slabu
A81aY ldas; 43V 55 e b Survey gl zeie Gle il 138 aic
scual) 313l sl

iy el Al slae) ot (1) Jsaadl (25 sall Coadll (e 305 (e

Al By pnall) Sl 08 ) joatall Aalall ) el e dae Grieal sl Eadl)

8y 3 ALY a5 5 Gfialill aL8 2l (o3l 3l Al 5 elaia¥) Joal sill 8o ga
(15-3-2017) Al (15-2-2017) e b2l ol A e e 3 - Slia

ALl 9G] paiana slands

s ol g Sl ) sl LA eail yuate s 5 A Gl alal |,
Oy AL g Byl b B YLV S o (il il 18 oS0 K adla
cralelall B3 e (L8 48 50 Analad Ay ) ULl 3y e 5 a3 Laaing
1970) (327) s asinal 1] comaliall dall oma o8 by TS (2135) il Lt
44yl alhaainly o faldl g 5 uliall Aiall aaa (M J s sll 5 ¢ Krejcie & Morgan)
il At S5 AL (365) e g i Ll (450) Aasl) 400 5-5a)) A il
oban Yl Jodatll 4Tl i) ave Al s el CULEWY) o ras (81%)
(96%) Jvrass i (352)

ribany) Julatl qullud 1 ydile

(SPSS V.22 zali s (ana 33 53 sall Atilian ) ol JLERY) (e lare (y il aadi
380 5 Lay g Ao i daa (e (3all e 4cdlaaly Ladas s Cuall a5l (e dlad
2 Al adalda aa

Gl ‘éJE.m Jl.h‘g\ ;g.i'mﬁ Eiaal)

1A (3 gl p ggda :;iji

3 gmalaall Jlac ) Cilaliin (e aaadl o i) G ydiall 5 galall ¢ 8 Ay e
e Lelidle) 8 dalsall aladt wly el s J<8 A eadll 4 asiall cilalaiall g ale J<
Al § eail) Ay gall da g dadl) JUial) Janas b (Lgiily § e Adlad Jaal 101 L jliic |
ales K alsie yacati g Ada 5 3l il Ao dlaal) cilaalail) culag 28
‘Ed‘)é.y\ Q\M\Q&ﬁ@&gdﬁ%w\p\mwwi‘rﬂ\@J

71 (B) 153 16 21l dsloizVlg dslus) polal) &85l dmol> Ao 2019 535y



e oY dusMaral ulyd 1 lis ) Jols) B3sz 53355 I i Sl dumldy Bahod § 0065 LIS gl
(94-64 ) @)= & sl SV S5 b3 e

) O a5l By smmy Al L) o2a aladitn) ) IS 53N Lalig cadlall elsil asan
. (Mathies et al., 2016, 137) Ll 3} 5 jaivusall salasd) (3825 (anall iiaa Cad

e (=8 sanll g il all e 0 i ST o el SY) Bl (paia
OS5 (e Apad il 5 Al sl 5 4l Clleal) e aal )52 055 (e OO Y)
(sl a5 (e Adline il s (o ¢ sl Tl Lgia dlee IS5 AalSdl) o
A Al il A m i llaall o2 () Al A leal) 2 5 B8 ) g2
e Y 8 A A (e ddlidg ) ol aladit ) ot elh aa g (cLBEN daad (Sl b
Ol may 8 CLaEN ¢ o A @K A el pre G pe N e daalis s
.(Hatzithomas et al., 2011, 58)

5 sy ) (e L 305508 () Ll s IS By sl A il o ¢ Jaialy
Aoa e diy play o ANV D agild o geal o Ladie dediall ciledll e 4 ylay)
Giail (A alall Lalidle Y A€ gLl et W) 250 2 48 jae agale o gl (L8101
(Fugate, 1998, 456). Jaall 1 84 alsdll 0 A LalS)) alanuY)

Jsall 2 AalSill 3-8 = Limbu et al. (2012, 26) (b3 p2185 e 385 e
S Ll ey 8 sl €Y1 Aablall YL (e saal s Ll e iy s ol

Al e dalsall e 35S 5l By suiil) L8 28 Chang & Chang (2014, 9207) e
S OS5l () samiy aglead Al (MY (e Barae Jila ) ol 3 Alain) Qe
@A_;)_.\cechjm‘y‘am\j&gwﬂ\&u@\@u\&j bl gy
.(Riecken & Hensel, 2012, 27) <laeasll g laiiall il e apaall g oSe Y Jilus

g Qi LS (3 guill ailiad 450G 3an Sy odhef Cay jlaill ¢ g 8
Giirkaynak et al. (2011, 6241) :—k

A anaiall A alSall ) ) e aaall padi g alSE) 5y uiil) o) 2 iadll

g=oel) s A Al 5 (G gill 5 Sl
AV 5 laiall 5 sl 3l 5B e ALK 5 guall aaiay ; Saall LA G

alall @l Hlaa¥) e dre ALK & gl aadt a1 8L sl Gl 3y~
O3l sl ileal ¢ g5 (oS5 b alSall eI Al -3 saa il

il e alSE Gy ol 158 m o Cuadl 13a 6 opialill Sy aad Ll ol
Aalas¥) ALY seliiag Cabal e 5dat ol A ol s jlaall (e 22y 3 jlicy

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 72



(94-64) Jo &b / gy ¢S/ (353 sas

S 5 Aa el s Ao all & 55 axdid Al Adle Y dil )l G dae ye

AL G gaal) Lpani 2 LalS

(DY) (G ly Bl e Aled) 7, Jidly s pdl a5l A5V
agille () Cpe Wil cags bl b il 5 ol 50 sl ol 8 AalSall dyllady aaoliic Y
oaildll (8 1Y (Chang & Chang, 2014, 9206) 4Sacaall 4y jlaill lidle YU () silaty
GV edy e )sedty of a8 e Fugate (1998, 454) @iy G385 ey lidley) e
sl i) G st s Le 435 e ()5S L 3 O (e gl s o8 L B sl) A1) dadially
lDle Y (e g sill 1agd A jlaa 2 sm 5 S5 La 138 5 ¢Oke D Aadla 2 5a 5 Wy (s deall
s Casaall s il Hall alaea Y @l canl il oy a8 2alKal clidle M A el oS
b Leiled e D5 Aol 75 pladid ) b ) cabde Y of ) calaa 55 Jlaall 13
o Jamdl il Ll aa A lSall lBle Y of (1 Cgand) s bl all (iany < jLaT (Jilaall
ainall (33 sl ) b aal iy (Sary (Limbu et al., 2012, 26) dnlSdll je cldey)
(Djambaska et al., 2016, 3-4) s (Fugate, 1998, 456) : b L alsdll e

OO ol s e L

Sl el i oS 2

ovadl Adlaas e Him 3

Sleaddl g cladialy bl aladal g e g u 3 4
OO gl Sagu 5

Sl a2 e 53 6

AL o slSE e JIy 7

ALY 5 pail) g1 gif SENS

G2 sl ¢ 530 aal x w55 (1 Say (Djambaska et al. (2016, 4 i) 345 e
o=l LS ¢ alsdll

lalid) oy o aaiad 4 dalSdl : el alSal Gypuall ]

BOUY) dpala axny o adiad 48 dal<4l) ;@\A.;,M_‘;Mﬁl\ Gosedll 2

73 (B) 1333 16 31l dasloizVlg dolus) polal) d8)Lid) dmaly dlxe 22019 555



dus o)V Lelana) dulys 1 slazdl Jolstl Bogz 33358 IV e 3L Al (ikiod & 0,305 LaSAN 3wl

(94-64 ) @)= & sl SV S5 b3 e

i) aal) e et 4 AalSE ; oSgill alSE G sudll 3
BEY) any o aciad 4 481K 1 ahlall same KU ALKE By giill 4

Layg il o)l ey alafa s Al LSl g2 e SN alSEl) Gy gl 5
5 LAY
L=

1 ALY (3 el Clgn g 1lad

Glga 5 Caual Sy Chang & Chang (2014, 9207) 48 La 345 e
ot ocalatl A5 8 Al 3y 5ol

o) gt 1) Sl ey e AalSall clidleY) Jad o dhlal) Al ]
mema) ) (535 Laa ¢ 5l Al ) ool gal) (ya Jolill 5 il o

Jls N e dae i o Glzailiil) aa Joalaill dlee (o 1S A gl 2
Dl A ks e a sl dalkall ¢l ) o o oSy Ay laiall
aslial)

Al e o alSal sl aa gl yap s il e 3SE s sladaY Al 3
O30 Jaais A alSa (e Aaslill Ao Laia W) A0 () imy La s 5 (5 5l
LBl Y dod e Oagiamal) G303 () L 0m A (e (558 sl o) 58
B G e ) e S (Al

£ AN (B gaul gl 5 abiia sLuaald

Jlse (o Al iyl el (s Mathies et al. (2016, 141) gl G5 e

1ia 8 Lealadtul 5 Say (I cQaliall (e e Cana LBl Y 8 Aalsall alads ol
22 aie AalKal) st (ulads o(Svebak,1974) - Aalall s (ulata ;i sl
SHS; Bowling) = 48l (e «((MSHS; Thorson & Powell, 1993) - slas¥)
AaiwY) ude (HSQ; Martin et al., 2003) - Aal&all Lblail (ul s (et al., 2004
) Aslsll lie s (SHRQ; Martin & Lefcourt, 1984) dalKall 4 Ll 44 )Ll
CHS; Martin &) 4-alSill g o Bl (ulda s ((NFH; Cline et al., 2003) - 4-alsal
Mathies et al. (2003) 4ei Lo s Lelasiud 39 Guld) oY) (Lefcourt, 1983
Alasal) A alSall 5 A oy jas AalSh g o LE AalSE)y Jat sl Ay )l ey (521

(B) 153 16 31l dusloazVlg dslus)) polel) &)Ll dmol> oo 22019 535 74



(94-64) Jo &b / gy ¢S/ (353 sas

e el 3l adS Lgde ol aie W) Eoall e 8 o Sy g (il sandl AalSall 5 clal)
LaS Lgain 5 (S s bl 5 Aol CVLA)) apead Leid sall @l 5 alsall () 5l
(Mathies et al., 2016, 139-140) :—b

1S5 ialag) Al o AY) Cangins  Affiliative Humor i) dals |
g_s\_jS;.“uu.}u.uu\ d)\_m.s:a\_AJ.\:_ )_m‘d\_}AJ_._J\ c\_J;ﬂ g_qJ\}AL“H\_u.uLA

(= L AALSE ag i () Sy Ao Lain V) L8Rl b5 dSacaall dpad )
(o AY) e Gyl dlee Jig i g bl e duad Sl il 36l e aall
a5 il oLl A alSal (Gl 138 ¢ s 8 delead) elulaizaly
LS il 3l g dandll edie (o cale LAl 3y 3l 8y sl Jlaal) 8 (3ldaill
Cld b oy ol U A s ALY saall Ao Laia W) L8Rl Ly ) 3o L
Ale il e ae Al agd (385 Lgd) 3 Aaddl) Aadll edial Bajie Cud sl
AL alaia ¥l g dhalall ) &Yy A Bl sl (e

e Al ¢ Laall 41 45 ; Self-Enhancing Humor <) el dalsd
sdgyadls il slea¥) ol sl e VLAY ae Jualadl (e el (S
588 Ol SIS €y 5 3 S LY i g Aali 5 A1 (s Al | L
8 el Ay B AL ) SV e aalldeodl) el daals asl il
Hﬁu\émwcmd@w\&\ﬂ\bﬂddwﬂmhm}
Aeadl) eddal Ay il Aale i) e 2 |2 sia \JJ}_A

dialsdl pwg i) 13 ; Self-Defeating Humor <13 Adaaall 4 alsill 3
nd o OlaY) (e S 68 e S aaat g 4y @l L 1 b adasy
Jamd Lot LY ool 30 Al )l Bans Y Ul b5 a Sl ol By i) e
JSi Al soe Ll e (aad) Lgdiay 131 il 84 e jll 5 dilly 480
Aeadll edial ahalall Jeall (5 siua & 5555 (ol g

) e daall o g aie S8y 2 s Aggressive Humor 4wl gxl) 4alsdl) 4
IS 5 Aaazal ol e gl IS g AalSal e g oil) aa e ARG e
Aeaal) Jusé ) g5 Ly s g gl S AED) e ISl 5 A Syl

S EY) Jual g Baga o sgda sludlas

Cana Joal sill 32 9a asgdal Baae (i jlad Al g QUKD e daall 38 cale (S5
CHBMe 5 )13l 5 ¢ il e Jlanll AS) 5 i (5 a0 atlias Jasi y o sedall 138 ¢ cadaiil) 3lond)
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13l .(Huang & Garrett, 2012, 228) 4ekaidll z a5 Jals candaiill Jual sill 5 ¢l 3
ol s Bl e Ialaie ) o jiall (e dasl s de sama ar s dilide sl Ciy jlail) Jads
G sl ol iy sl (& ol sl e dpaal FSYI ¢ 5all o 50 sl ol 4 Gls Y Laad
&» Jual 51l 33588 (Cordier et al., 2015, 5) elwia¥) dual sl Jilus s (yaa 35 5
)l b A Gl U8 e e sgdall g alivaall JLai¥) () saninn b 3y 5 Sl Al

.(Sengupta et al., 2000, 254; Chang et al., 2015, 306)

s e o W A ) Jdple 8 Jal sl By ga o a2 S5
L (Hennig-Thurau et al., 2002, 233) gl 5 Aadaiall (n A sclaia) 480
DA e A Y Aals yy laia¥ly calalall sae ) elaia¥) Joal ll 835 i
«laxll Gy st Jlne 8 Ll (Li & Fung, 2012) A 2l dpad S c3laall 5 40
Ialaie) Joal sill (e a8 s 3 Lgad ()5S i) AT Lgily ol il 30 5 (8 y 2
O 0 Lia Aty Jaiasall (- selal 8480 35 Goa 4l Ly Aeddl) arie e A8 Lo
5352 el 1A els (Yang et al., 2010, 156) —alall 3 aY) s sisa J s
el ae e Laia ) l8dall e 2t ) 3y il il (i Ll Joaal 53l
Sy sl e Giad (Al (5255 (Al Ay Hlally Lt plal (1S Joaaal il 33 52 () 3
Dol (38 (e dadaiall (€ (33 3 ae A sl ALl (Y dpendl) ciladaiall b pala
(Wu et al., 2014) dwiliall Cilakiid) aa i i

el e diline Ul @llia o Atoall cd ddulail) el jall 2 S35 LS
Al ) (5iat) el 8 Joal i) ) i) 55 s L o (Sl (e A ddpelaiaY)
.(Roberson, 2014) o=

s iaY) Jual s 33 ga Lpapi slagls
(Li & Fung, 20125 Cordieretal., 2015, 5) 1Yl oo lain¥) Jaal 5ill 83y dpea] Jia

LS bl ae s dalawill g ol Al 3o sal) o3 elaia¥) Joal 5l oay ]
A8 R (o AS il il

DY opand) alaiwV g agdll OMA (e Jlae DU V) o lnl) s 2
Ol Glga 53

O Al 5 8l 3 Ll Jai 558l e elia¥) sl sll 55 3

LS A e A el Laxdll 3 gay pilie il Ll e laia¥) Jual sill 252 4
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s mlaladl elol (a8 elaia¥) Joal il dpaal e il jall 2S5 5
Ol Y 5 a5 sise

s Jual s B3 ga dlayl g alila s Lals

e x4y (e laia¥) Jual 51l 53 ga yrie uly Alall <l ALl el Hall |

Ols .(Multi-dimensional Construct Huang & Garrett, 2012, 229) M) daeia

&) Y1 5 Trust A8 dicie slegd EO6 4 Ankaill il jall (e 220 8 le b SV salad

Satisfaction Yang et al., 2010, 138; Sadeghi et al., L=l s Commitment)
(2016

:Trust 481 1

AElE Aaliae Lyl e Lgall Sdaill oy o Sy g da V) da i oLy a4
Ot s Ay Aalie A8 3 g gy il ) aal aie ) g A la Ll Lead i Sy (L g
A Lay () 50 3 aliiely a5 3806 (Jlae V) Jlae 8 Lal a5l 1S 55 i Ly 5.5
a5 Baie s A g ana s Adole 5 gy s eaS A s dle B3 g Culd dadd (e daliiall
= 1S5l (o Jeal il g ) il 5 A BRI o) 51O A enie o AED G il )
{(Little & Marandi, 2003, 143) J—ec!

eDanll ¢V 5 skl 8 4iealne s 4inanl s Jlac Y1 1S 5 (o A8 Dngida agd 0
e s Jlae V1 1S 55 G Joal sl 30 g o5 1) 8 Aal) ol gal) aal s

bl dal ki 8L ) s | yaaie (@il Gfialll (e ayaall aay ol 12
{(Luca & Ciobanu, 2016, 347) sJaall ¥ 5 s (- agass (1 cJlne W) (3l 5
o daulall Flaill Joal e (1e 4 A8 () (Parasuraman et al., 1998, 311) iy
el 2o el |y ey O coag (AL N L b (385 e 5 diay jall A il L)
LS Jrand) 608 55 (s Gl il LA (el 2 s e A bailacl) ae Ay jlaill Jlac Y
nslial) adadall 285 ) (S 488 5 ) (Fassnacht & Daus, 2004, 9) baad iy

Aalaiall 4 il Aadall Jpa A8 paall 32 gall aad (s sl gon g Jal e

:Commitment o/ 3 2

Ll il oo )l el da glia 5 A8 80 g Ao Baliad) 83 1) iy ol 30

gl 381 i dlac o jlicls o sgiall 13 Cana s (4S5 (Filip, 2009, 155) Jual sl 4
o 531 1Sl 5 By 5 pa ) LBl mm 3y ) Tl ey shall gl e b )
adia aa (5 5 31 ol 3 8 GLIAT (Lgailis G (ya A Sl ST o A i d80e e Llaal)
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2239 (Luca & Ciobanu, 2016, 347) &=k dl &Y g ;uGAH.Ad_ALc s 2racdaad
JEIAJ\AJJ.\A.’L‘.A.\\ \J.JY\&JJ.:.U waw\y‘w@uu\wuﬁ)ﬂ \)J\
.(Egan, 2004, 56) dmb-m ‘)\‘)A-\—w\-jg_.;\mj‘ T UL‘*AQ‘“U—..‘““J‘)J’@“U}L*-‘H

aitusal) g @ aall D 5 il ) g il s al Ay L cJlae Y alle 8 L
e 1)y Joal sl ol 3 Coy i ay s Jlae ) el 5 aa ol il ) e glas e
deal e il (saall e lgaial aai B de 5 8 we ABe skl 8
¢4 «(Cooper et al., 2005, 245) A8all ) jiiwl 848l Jal il e Lalial)
ise s g Ja¥) Al sh LR dali g cJoal 5ill 83 o (a5 55 yuin e
il i el ey Jeaal i) 8 a0 3Dl celld (e Slaad Alladl) A8l o g
& siwse ae L3 Of (Luca & Ciobanu, 2016, 347) 2S5 dlels 5o <A Be
5ol la Y e 58S Bl ) S () s sy g Abine Aadi ol 33V (e Jle
LN oY T AS Ll aaliall (s JSES () (525 4l (g A

:Satisfaction La

ol il A8e JISil asan ai oo Aail Aulagl ) e S s s L I )
e L)l iy ) oSa LaS 5 5 aY) cladaiall a4 Hlia (5 5 30 5 Aadiiall oy Je il
ASI i Grania (AL N CilaB 8 5lat A (e Lgad ) () dalaial) aah ) s pal)
o alSall 038 5 AlaSll oSl 5 Ll Cilad 6 ae 481 530 Gl JS &3 ) Joal i)
g st dpa il ) 3dla AS il Gl y LY daed g o el (sl gl Qe (223 )
s2a (ki ol Lays (Anderson & Jap, 2005, 77; Luca & Ciobanu, 2016, 346)
oy Ll ¢(alas) e Ly 5 Laadle ) Lo Laial elalial) Sl ()5S oSl
By Bl Lah ¢y 5o 31 il Joxd 35 Aliey o sgall Va5 4cn ) aaxie Ly 5
Alad Cladd (e (Al La g 4lad 5 (o gy 52

Jiae ¥l clide 8 Lia )l (Geyskens & Steenkamp, 2000, 15) b 28
L)l ey elaia¥l Lo )l g eala®@V] Lia )l lar aila e calliy sl abin
Ll ey g ol sl e aas ) calaiy) o) gl s ) galaaY)
AR G o850 ol S e 0 5-S g cJaaal sl Ayl sl sall ) e LaiaY)
.(Yaqub et al., 2010, 135) o= AY) eS8l po Jelidll  duad Al YL aty)

: i) Al a ggda el
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e Uad (e aaell s 3 58V e dpaell ime 3 Aglag) dagi a cale (< Al )l
Ao sl A (s ol n e o i agiln o) 0 g Lol (o gl aainal
() i pall e andl ) Aala S Ll aad ) (el 5 Sl ¢ JUl Jpas (o) B
caeiln (e aa eldia 38V 4 5S4 La (a8 Jui A dimall gy dal) i )
oo alall Lia 1) gl agililSa) (3iai g A g pall g Aslan}) aa seliia 5 cagilile 53 5 e
Lol dalall alSaY) Lagac ey oLl .(Diener & Seligman, 2004, 1) sLsal)
4l o) (Diener et al., 2009, 67) z -4l 5 QLIS G 7 5,8 el gsloall (e
DA S (85 phapd) 8 53 Ladie ) ety (531 ) o 8 ) g ) (aSad (30 3l
(re g s ge sadda il A8 5 4 alall o Le (e 5 cdad all 4 jally g )
aalycay i Jsa plaa) aa 0 ¥ @b a5 «( Mosteller & Mathwick, 2014, 466)
s Ul Jss (o) Al ¥ A Jall 5l sl 3 g 5 (i Ll 3) 030 1) dala )]
shall ae Ll g (8l alaiSY) Ul tdw (o) duludl jellall e 5 ¢(3aladl
e aSall Ll Lgin s (1S 5f ((Ryff & Keyes, 1995, 719) (—las¥! e)a¥1 5 e La gl
.(Diener & Oishi, 1997, 25) 1 iy (el S 3Ll

:O Y Al e 1) e

ol Lo it e 2l of oS il W Ala ) ¢

CL;.UC'_:LA}M\Hﬁ&@gmuﬁﬂwﬂ\ou)ﬂw@\jw;_&ﬂ\ 1
el G gl aldie] Jha agiladaia (e dniall A58 gl Alanl) 8 (i suiall
Al s adlals glod) g aalil sl

Alall @iy gl iy sl clabiiall clulud) aibal sacludl dlee dagan 2
o€ g b gl Tl apan Can gy Ay sl il jlaall Ll g agd DA (pady
Al e ) ¥ sl mal i eliaaileulul o socaeall bl s

3 Ay e ol gy (3 L A s 55l o) sl 3

tedlaal) e Dad cDgiu g GJ.LJ\ A Slay 4 alatiall 3 y0al) g ‘C_"\.\Alb A alatiall

Gl il atiall HLaidf g dsy o il A daell (330 a (524 o petae el dagaa 4l
.(Sirgy & Lee, 2006, 27) 4l e patadll 33 52l

O A )l ol Belasll i ol lail) e aal g paic e 381 e Sl 4
aa o ol g o 3l a LSl 5y sl Aldas e La 38 55 8 Jiam Lgsails
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.( Pancer & Handelman, 2012, 179) ¢ s

Lﬁd\_‘aﬁ\éﬂ Ll &l Oty A Lo ¢l wadll g il atiiall o4y J—)jAS\ gl i 5
.(Pancer & Handelman, 2012, 178) J—xil J< & 4 alaiall

rO Y Al ) Al g (e ; pde (saa)

Allie clal il 5l 4 ylai aalie e dime Lo Laind 5 aUal sl (8 Qa5 (4 S5

Bsmall pa Gl LeSliay ) e giiall ol joadly (Blaty 43) ) (il ) Aald ) Gl Aala
i s lac) (& agiS Ll Lyl Lail y caid cilaaall s aludl alasial 5 o Hall (2 jal
O 328 agi) 3 335 pall il glealls Laalisall yio Al 5l aadidll aladindl sasall dclial
sl 5 Sirgy & Lee, 2006, 29) <lld slad agll sal ¢y sy 5 aludl e anilly | S U8
AU e Jaidy Gl Aald ) Gebie 8 S il )all g G gad) e 220 35 e 5 a 5a
(Zheng et al., 2016, 182) 1 LS Leapa 5§ Sy candll 5 525 sl 5 (pusdill 208 ola]

(3 5 Aguanll g (ALESY) jeldia Jha 21 :Psychological —=dill |1
030 Jomn L Al sl s -l Jiid) (e Al o 3l
cilasall g alod) il el oka pe Jaleill A8 e (puniiall 5 (5ol
el DA (e A Al AIAY (e a0 ) AT a0
PEEMEN||

oot s yady S g cagilis (e 31, 8Y) S| uSay :Existential g2l 2
caglady agdl ot aldic )5 agila e 5kl (pe ) gl gl GIS 1Y) 5 gl
Aalial) cilasally cilaiiall LAl agdl ) 8 85 vl agaial il

sy pe s plaia ¥l s Ale Hll () 581 (e jelde 2uny 54 5 :Support a=dl) 3
Al Al sl 8 Ll

Gl Laal) jUaY) oI Giasall
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il e (el g sl il il ua gl sl Y f

el 1agd ha gl Jlail () 5 LKA (G gnil) el iagl) Jodadl) ]
A alSd) Axy )Y salay (o slmall Cal a5 lwall o gl sl (panaly
LS (Al gand) A alSal) 5 ol A dagaal) A alSall g AN ) Jas A alSd 5 o L)

(3) sl 4
AN G puiil) pial g gl Jaladl) (3) Jgaad)

Gkl Gilady) | abad) Jagll 3_Adl|
1.20657 2.7443 AH1
1.17062 2.8153 AH2
1.15838 3.1557 AH3
1.14563 2.4483 AH4
1.15603 3.2239 AH5

1.16744 2.8775 ) AALsh aad (lesad) Jana gl) Jara
1.28705 2.7642 SEH1
1.1485 2.8807 SEH2
1.08272 2.7415 SEH3
1.34367 2.5284 SEH4
1.34354 3.4659 SEH5

1.24109 2.87614 AN 3y a0 AnLS aad o) Jaa gl Jana
1.33021 2.5511 SDH1
1.34818 2.5085 SDH2
1.33199 3.5597 SDH3
1.33962 2.517 SDH4
1.10917 3.2227 SDH5
1.0187 2.6278 SDH6

1.24631 2.83113 AN Adaiaal) ABLSAY 3 lad) Jaca o) Jara
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1.08147 2.4006 AGH1
1.26268 2.2125 AGH2
1.22797 3.1045 AGH3
1.12789 2.5994 AGH4
1.27657 3.4972 AGHS5
1.19531 2.76284 4l gand) AALSAY 2md ) S gl) Janea

SPSS V.22 7l 1 yuadll

Gsasill picia Sl sand alall el o sl ASlasial) sl gy o(3) Jsaall
A Al Ll Y1 Jame of 3) (3) alll ma il la gl (e a5 at alSdl
sl o (Al saad) AANKE 5 il A an ol A LKA 5 ol g et A ANSE 5 o LS AalSE)
S 5 (i (5 giase O W) iy 15 o sl (e (2,762 <2.831 <2.876 <2.877)
Gl (o) (s s (e dia AL 3y yaill L gl 35 (31 all 8 A a0 iYLy
(o Aol AalSEl) DY) aa Joal sl 5 Jeliill aa iay s bl oiay a1 2Kl
ool AalSE) AayY (1,195 ¢1.246 ¢1.241 ¢1.167) ploe 5 jlma il yonil Jda 8
L s el e (Al saad) AaLSa 5 )3l A lain ol A alSal) g calill oy 5ad A alSa
ol a1 e Al oy ) LIS (5 sse 5 e | s g

13 g e sl Jlail () e laial) Jual gil) 339 jiiial Bl Jodadl) G
AN AN sala¥ (5 jlamall Gl yai¥y laldl Jais ol dla) ey ypiiiall

(4) Jsiall 8 LS (Ll ol 531 5

eLia¥) Jual i B3 pial Ll Juladl) (4) Jgsa

g Al | bl B 3 adl
1.26022 2.5852 T1
1.28095 3.5767 ™
1.14261 22097 e
1.22792 2.79053 AR st ieaad) Bl Jina
1.19483 25909 Cl
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1.19287 2.3136 C2
1.14758 3.2097 C3
1.17842 2.70473 A AN el lead) Jac gl Jana
1.13409 2.5852 S1
1.14227 24915 S2
1.20749 2.6705 S3
1.16128 2.58240 Ll anyd lead) Ja gl) Jaza

.SPSS V.22 7y 1 jraall

823a i sl gpend alall ol o gl A dlaciall il y ey (4) Jsaadl o
Ll Y Jame of (3) gl mm il sl (e a5t Al (e laia ) (ol 5
(sl e (2.582 ¢2.704 2.790) crly ¢ ll s ol 311 5 A Alasl Aplssal
) el 8 Atiall W LaiV) S 5od o e lain ) Joal i) 33 g o V) i 138
(A Gy snsl) el 3y A G G i e iy 1D g A Lgiily 3 5
Ja 8 eiadl a8 S5l ol G Jrelill g Joal il Baga e L Sail
(e (el s ) 515 A80) SLasl (1,161 ¢1.178 1.227) ole s bune il )
Tl e Al a8 s i (5 e (35 e | S dany e g g o 1)
sl

e el 1) ha gl Jolaill 1ol 3 Aald ) il (s gl Jodadl) ~
(a5 53 5 sl 5 msdill) salas (5 jlamall Cal 3 iVl laall Lo 1) Sl
(5) dsaall LS

Sl Al siial hua gl Julal) (5) Jsaa)

¢ Jhnal) i) Y () Lo gl Akl
1.18923 2.6438 Pl
1.24662 2.7415 P
1.31477 3.4778 I3
1.25361 2.5824 P4
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1.25105 2.86137 redil) 2l beal) Jan gl Jana
1.27442 2.5739 El

1.17126 3.4631 E2

1.1044 2.3324 E3

1.20764 2.60800 E4

1.2538 3.3295 E5

1.31897 2.5625 E6

1.22174 2.81156 3528l aall leaad) Jau gl) Jina
1.28823 2.375 SuUl

1.29625 3.4744 SU2

1.28317 2.4233 SU3

1.28921 2.75756 aedl) d lad) Jaca gl Jana

.SPSS V.22 zli s : )izl

e dasl and dlal sl o gy Al il gy o) Jsaall 0
Y nbasall Bl s Jana o) ) ¢(3) gl m pdll a gl e 035 1 300 al
V) e 138 5 o sl (e (2,757 2.811 «2.861) sy (aell 5 (g 5 o1l 5 il
LY Ll 31 Al 5 (38a e (Sl a1 3l yeall 8 At iV Laat¥) iS5 o
oo (s lana il ) s 8 cagl aeal) Goiat ol 40 sa gl s skl pgilala p L) (3n3
ol e s o Al (e (medlls sasa s (il Sad¥ (1,289 ¢1.221 ¢1.251)
el Tl e Aiaall 581 il S (6 g 5 e | e
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byl LA luald
L,’_'i\,g Lo e A jall o2 sl

o ALY L V) il b LA a5l ) B il B lgd)
(6) Jsaad) 5 yallall Ll ,¥) 4 d sdiae

(Al ) el yitia ¢ Bl Y A 48 giaa (6) Jsaad)

CwW QSC MH
.803" .840™ 1 Pearson Correlation
.000 .000 Sig. (2-tailed) MH
352 352 352 N
.807" 1 .840™ Pearson Correlation
.000 .000 Sig. (2-tailed) QSscC
352 352 352 N
1 807" .803™ Pearson Correlation
.000 .000 Sig. (2-tailed) (6\%%
352 352 352 N
**, Correlation is significant at the 0.01 level (2-tailed).

.SPSS V.22 gl : jradll

g3 Bl 4t A&l By gl e a1 gY) Al Az A1)
Jslae 4 stian gl (6) Jsaall o) e lain¥) (ol 531 53 5 s (5 5inn s
L@)\ PRI A g c‘r“AJ\ | Gl yria Cpn 4821l Pearson L\_.\SJ\
ualy 288 ¢ e LiinYl (ol 50153 5 g A Gyl (R sina s sl
1S La 585 (%) Ansina (5 siae Ciat ¢(,840) Lagin bl ¥ Jalac dad
pn il o Uy
Lﬁq)_bkl__aj\u@&ﬁ\ (3 g—uiillyy ;‘r‘su.a_'ﬂ:a_"ﬁm‘ M‘)ﬂ ﬁ_ybﬂ\ .
Ll Jslae 8 siimn Bl (6) dsaall o) =Ll Aaliy aa (5 5nag
403k Ll ) A83le 3 g g (¢ Hladl Gl @l ki (1 48301 Pearson
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Ll V) Jealee A iy 0l (00 5l Aald ) e (AWKl By gl Ay gina g

Aajilleda JeBaShnla o83 ¢(%]) A sina (5 siae a’¢((803) Login

@b Ll ) L e laia¥) Qo) 5ill 53 sy 1 Ao i (AGNAY A N Al il - o

Pear- bl ) dlze 48 ian 5ol (6) Jsaadl ) .«ob ) Alé ) pe (g sina g

4 sina 5400 5k Lol 51 483e & 5 5 G < Al ol G joie 0 A8l s0n

Ll Y Jalee A caily 0l (30 5l Aald ) e e laia) doual 5ill 33 5 o
Apa il oda J58aS5 Le 585 (%]1) 4 siee 5 sie a3 ¢(L807) Lagin
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Humor Marketing and its Impact on the Customers’
Well-Being by Enhancing the Quality of Social
Communication: An Exploratory Study of the
Views of a Sample of the Customers of Mobile

Telecommunications Companies in Iraq
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Abstract:

The present research seeks to investigate the nature of the relationship
between marketing humor, the quality of social communication and
customers’s well-being. It raises the problem of the limited research
attention addressed to marketing humor and its impact on the well-being
of the customer through the quality of social relations. Based on this,
the researchers formulated two hypotheses to determine the relationship
between variables by surveying the opinions of the customers of mobile
telecommunications companies in Iraq, represented by a number of
teachers from the University of Kufa. To this end, the researchers used
the random sampling method by distributing 450 questionnaires, out of
which 365 were returned, corresponding to a response rate of 81%. Among
the recovered responses, there were 352 questionnaires valid for statistical
analysis, corresponding to 96% of the total number of questionnaires. After
conducting a number of statistical tests using SPSS v.22, the results revealed
two types of relationships between the research variables. One is a direct
relationship between marketing humor and the well-being of customers,
and the other has an indirect relationship between marketing humor and the
well-being of customers through the quality of social communication. In
light of these results, a number of conclusions and recommendations have
been developed.

Keywords: Marketing Humor, Quality of Social Communication,
Customers Well-Being, and Iraqi Mobile Telecommunications Companies.
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